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【研究の背景・目的・内容】 

This research project investigates historical, cross-cultural, and contemporary factors informing advertising approaches 

and strategies within the publishing and book-selling industries of the English language press and Japanese book trade 

from the eighteenth century to the digital age. While wide-ranging in scope, it pursues two main strands of inquiry. 

Firstly, while it considers the commissioning and selling of books as fundamentally a commercial enterprise, it 

simultaneously problematizes the 'commodity-status' of the book and reduction of readers to 'mere consumers'. 

Secondly, it explores the ways in which advertising has played an important role in creating powerful adjunct narratives 

to the texts they promote, which shapes reader reception and often reflects the ideological and political sympathies of 

publishers. Research questions derived from these broad aims will be applied to the English language press and the 

Japanese book trade, especially in the context of the birth of modernity. 

 

【応用例、研究の展望】 
The research may give insight into the connection between advertising and the reception of ideas within reading 

communities, rather than simply reader access.  

 

【研究方法の特色】 
The research utilizes extensive public and commercial newspaper databases, as well as archival collections of publisher 

archives.   
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